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1. Introduction
Chikkaballapura district is a newly created district in the state of Karnataka, (during
2007) India. It is surrounded by five hills and it is located at a distance of 55 km from
the state capital Bengaluru, spread across 7 Talukas i.e. Gowribidanur, Gudibande,
Begepalli, Chikkaballapura, Shidlagatta, Cheluru and Chintamani. In the regional
language, Kannada, the city is pronounced Chikkaballapur "Chikka" in Kannada
means "small", while "balla" means the measure to quantify food grains, and "pura"
means "town". Thus, it’s a place where people used to use small measures to quantify
the food grains in ancient times. The place has always been known as an agricultural
centre for the region.
It is a major site for grape, grain, and silk cultivation. With recent development, it is
widely believed that Chikkaballapura will become part of "Greater Bengaluru”.
2. District Profile
2.1 Geography
Chikkaballapura is located 13°19' to 13°39'N latitude and 77°35' to 77°52' E longitude.
The district covers the area of 4244Sq Km.
2.2 Flora and Fauna
The district has 684.32 Km² of forest area constituting 16.91 of the geographical area
of the division (4,045 Km²). It consists of six ranges, namely, Chikkaballapur,
Gudibande, Gauribidanur, Chinthamani, Shidlaghatta and Bagepalli. Chikkaballapur
division consists of dry deciduous and scrub types of forest with species such as
Chigare, Pachali, Bekke, Kakke, Kagali, Lantana, Bandarike, Jalari, etc. Blackbucks
and Spotted deer are found in large numbers in the un-fragmented parts, which have
a little forest growth. In the hill slopes and valleys, Leopard, Sloth bear and several
kinds of reptiles are found, Cobras being very common.
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2.3 Natural Resources of the District
The details of the natural resources present in Chikkaballapura is given below in Table
1:
Table 1: Natural Resource of the District

Natural
Resources
Crops
Cash Crops
Mineral
resources1

Ragi, Maize, Groundnut
Coconut and Cashew
China clay, Fire clay, Red ochre, White quartz, Feldspar &
Granite

Horticulture

Mango, Grapes, Tomato, Potato, Rose Onion

Key Features

Source: District website

2.4 Demography
Population
The total population as per Census 2011 was 1255104 in which contribution of male
population was 636437 and female population was 618668. The population in 2021 is
estimated to be 1350617. The details are given below:
Table 2: Population 2

Population

2011

2021

Total Population

12,55,104

13,50,617

Male Population

6,36,437

Female Population

618,667

1

http://www.environmentclearance.nic.in/writereaddata/District/surveyreport/25082018O460QHDCDistrictSurvey
Reportnewckp.pdf
2 https://www.indiagrowing.com/Karnataka/Chikballapur_District
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Demography at a Glance
The total area of Chikkaballapura is 4244 sq. km with 7 taluks. The sex ratio of the
district is 972 Females per 1000 males and literacy rate is 69.76%. The details of the
demography is given below:
Table 3 Demography3

Demographic Label

Value

Area

4244 sq. km

Number of Revenue Division

1

Number of Gram Panchayats

157

Number of Municipalities

6

Taluks

7

Number of Villages

1515

Sex Ratio

972 females per 1000 male

Literacy rate

69.76 per cent

3 Tourism
Figure 1 Nandi Hills

i.

Nandi Hills: Situated about 4,850 ft. above
sea level have rich in greenery and natures
paradise. One of the hot spots for tourists,
trekkers and campers

3

https://e-krishiuasb.karnataka.gov.in/ItemDetails.aspx?DepID=14&cropID=0&SubDepID=8
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Figure 2 Murugmulla Dargah

ii.

Chintamani: One of the oldest dargahs in
Karnataka, the Murugmulla Dargah of
Fakhi Shah Wali is located about 8 Kms
from Chintamani. It draws thousands of
pilgrims, particularly during the annual urs.

Figure 4 Gummanayaka Fort

iii.

Gummanayaka Fort: This fort is situated
16 Kms East of Bagepalli. It was founded
around 1350 by a feudatory chieftain
Gummanayaka and ruled for several years
by him and his successors. It is noted for
its fortified circular rock, that rises 150 ft
above the surrounding hilly tract.

Figure 5 Sir M. Visweswaraya’s Museum

iv.

Muddenhalli: Muddenhalli, birthplace of
Sir M. Visweswaraya, visionary engineer
and

statesman

and

architect

of

Karnataka’s progress. This heritage home
has now been converted into a museum.
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Figure 6 Jakkalamadagu Dam:

v.

Jakkalamadagu Dam: Jakkalamadagu is
the main source of drinking water for

Figure 7 Nehru Guest House

Chikballapur Town. It was created in year
1955 by Sir M.Visveswaraya. Later in year
2004, the Dam has renovated to increase
drinking water supplies to the region.
Today it stands 48 feet in height.

Figure 7 Nehru Guest House:

vi.

Nehru Guest House
A Guest house has been constructed in memory
of Pandit Jawaharlal Nehru, which is maintained
by the department of Horticulture.
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4 Economic Indicators of the District
Chikkaballapura contributes 1.4% to Karnataka’s total GSDP and 1.2% to Net State
Domestic Product (NSDP). District’s Per capita income is Rs. 130430 (2018-19.) 4 . The
details of economic indicators of Chikkaballapura is given in below Table 4:
Table 4 Economic Profile of the District

Particulars
Gross District Domestic Product
(GDDP)
Net District Domestic Product (NDDP)
Per Capita Income
(Per Capita NSDP at Current Prices)

Current Prices

Constant Prices

(2018-19) INR Cr.

(INR. Cr.)

20141

14773

17572

12681

130430

Source: Directorate of Economics and Statistics, Government of Karnataka * In Rs & per capita income is
available at current prices only

4.1 Primary, Secondary & Tertiary Sector
Tertiary sector contributes 54.6%, followed by Secondary sector contributing 24.1% and
21.2% respectively to the total contribution as per the current prices. The sectoral
bifurcation of Net District Income at current and constant (2011-12) prices for the year
2018-19 is highlighted in Table 5:
Table 5: Sectoral Bifurcation of Chikkaballapura 5

Sector
Primary
Secondary
Tertiary
Total

Current
Prices

Constant
Prices

Contribution

2018-19
(INR Cr.)
3321
3781
8555
15657

(2011-12)
(INR Cr.)
2169
3091
5749
11008

2018-19
(In %)
21.2
24.1
54.6
100

Source: Directorate of Economics and Statistics, Government of Karnataka

4
5

https://planning.karnataka.gov.in/storage/pdf-files/Reports/Economic%20Survey%202020-21_Eng_Final_R.pdf
https://planning.karnataka.gov.in/storage/pdf-files/Reports/Economic%20Survey%202020-21_Eng_Final_R.pdf
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4.2 Land Utilization
Chikkaballipura has land utilization of 12% for forest, 50% for cultivation and 38% for
others. This shows the significance of Agri sector for Chikkaballapura and opportunities
it brings.

Figure 8 Land Utilization

Land Utilization - Chikkaballapura

12%
38%

50%

Forest

Cultivable Land

Other Land

5 Industrial Profile
5.1 Infrastructure
i.

Connectivity

The Chikkaballapura has good connectivity with Roads, Rail, Air and Ports. The highlights
of connectivity is given below:
o Rail:

Yelahanka-

Bangarpet-

Chikkaballapura town.

KGF

railway

line

passes

through

Bengaluru- Guntkal railway line connecting to

Mumbai, Ahmedabad, Jaipur, Delhi and Hyderabad passes through
Gouribidanur
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o Road: NH 7 connecting Bengaluru and Hyderabad, passes through
Chikkaballapura town along with NH 234 connecting Mangaluru and
Illupuram passes through the district
o Air: Bangalore is at a distance of 38 kms from the district.
o Port: Nearest seaport is Chennai, 338 kms away and other nearby seaports
include Mangaluru, Karwar and Goa.

ii.

Water Supplies: Chikkaballapur has three rivers – Papagni, Chitravathi and
Pinakini, which mainly supply water to the region.

iii.

Power Supply: BESCOM or Bengaluru Electricity Supply Company Limited is
handling power transmission to the district of Chikkaballapur. Power generation
is underway through various agencies like NTPC, KPCL etc. Average demand
for power in the district for industrial purposes is 162.8 MU and for domestic
purposes is 106.30 MU.

5.2 Industry6
i.

03 Large and 07 Medium Scale Industries are present in Chikkballapura

ii.

Coverage of MSME – There are 2206 MSME registered under Udyam Registration
till 9th August, 2021 in which Micro industries constitutes 2101, Small Industries
constitutes 98 and Medium Industries constitutes 7.

6

Udyam registration and Invest Karnataka
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Figure 9 Overall MSMEs of Chikkaballapura district

Chikkaballapura MSME Coverage
2,500
2,206

2,101
2,000

1,500

1,000

500
98

7

0

Micro

Small

Medium

Total

Source: Udyam registration

5.3 Key Players
i.
ii.
iii.
iv.
v.
vi.
vii.
viii.
ix.
x.

ACC Limited
Raymonds
Precot Meridian
RL Fine Chemicals
Scott Garments
Page Industries Ltd.
A-one Steels
TITAN Industries
Archid Ply Industries
Shell Apparels
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6 Industrial Areas/ Estates
6.1 Industrial Areas7
There are 2 Industrial area in Chikkballapura. The details of which are given below:
Table 6 Industrial Areas

Industrial Areas
Name

Extent (acres)

Chikkaballapur

106

Gouribidanur Phase I & II

692.04

6.2 Industrial Estates8
There are 5 major industrial estates in Chikkballapura with a total area of 96.94 acres.
The details of which are given below:
Table 7 Industrial Estates

Industrial Estates

7

Name

Extent (acres)

Mudenahalli

7.31

Chitamani

19.11

Gowribidanur

5.19

Kudumalakunte

48.13

Sidlagatta

17.20

Total

96.94

https://kiadb.karnataka.gov.in/kiadbgisportal/
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7 SWOT Analysis of Chikkaballapura

Strength

Weakness

- Close to Bangalore
- Strong Agri Economy
- Connectivity
- Sericulture (Second leading district in
the state)
- Presence of demanding Agri products
like mango, tomato, grapes, gherkins etc.

- Lack of Awareness among exporters
about how to exports, opportunities,
procedures, marketing, brading
-- Support required in marketing and
promotion
- Less exporting units
- No Direct export of Agri products

SWOT
Opportunities
- Huge opportunity for Agri value added
products, textiles and apparel, ESDM
- Presence of sector polices to back the
invesment in the district
- Product Diversification

Threat
- Lack of industrial areas
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8 District as an Export Hub
During Independence Day speech in 2019, Hon’ble Prime Minister Shri Narendra Modi
stated that each district of our country has a potential equal to that of one country. Every
district has products and services which are being exported, and can be further promoted,
along with new products / services, to increase production, grow exports, generate
economic activity, and achieve the goal of AtmaNirbhar Bharat and Make in India.
The objective to develop Chikkballapura as an export hub is to enable MSMEs and
industry present there to get benefit of export opportunities in the overseas markets and
shift focus on district led export growth for self-sufficiency and self- reliance. This will
attract investment in the district to boost manufacturing and exports and provide
ecosystem for innovation/ use of technology at district level to make the exporters
competitive.
Products identified for Exports under the “Districts as an Export Hub” initiative for
Chikkaballapura is given in the below Table 8:

Table 8 Districts as an Export Hub products of Chikkaballapura

Category

Products

Agriculture

Bangalore Rose onion, Grapes (Bangalore Blue Grapes–
GI

Tag),

Mango

(Alphanso,

Mallika,

Raspuri

and

Baneshan), Vegetables including gherkins and tomato

9 Institutional Mechanism & Responsibility
To ensure smooth functioning of district as export hubs, District Export Promotion
Committees (DEPCs) need to be constituted in Chikkaballapura. These DEPCs shall be
headed by DM/Collector/DC/District Development Officer of the district and co-chaired by
designated officer from DGFT. The composition of the committee is illustrated below:
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Table 9 Composition of the DEPC

S. No.
1

Representative from the respective departments
DM/Collector/DC/District Development Officer of the
District

Position
Chair

2

Designated DGFT Regional Authority

Co-Chair

3

Agriculture Department

Member

4

Horticulture

Member

5

Livestock

Member

6

Fisheries

Member

7

Handicrafts

Member

8

Handlooms

Member

9

Industry

Member

10

Lead Bank Manager

Member

11

Export Promotion Councils

Member

12

Quality and Technical Standards Bodies

Member

13

MSME, GoI

Member

14

Heavy Industry, GoI

Member

15

Revenue, GoI

Member

16

Textiles, GoI

Member

The roles and responsibilities of DEPC is illustrated below:
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Figure 10 Roles & Responsibilities of DEPC

10. Export Scenario
10.1 State Exports
In 2020-21, Karnataka has registered a merchandise export of worth USD 15.14 Bn,
occupying a share of 5.2 percent in India’s total merchandise exports. The last 2 years
exports of India and Karnataka is given below:

Table 10 India and Karnataka Exports to world

State
All India
Karnataka

Merchandise Exports (USD Bn)
2019-20
2020-21
313.22
291.06
16.64
15.14

% Growth
-7.10%
-9.00%

Source: DGCIS, 2021
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10.2

District Exports

Major products that are being exported form Chikkapallapura are given below:
Category

Products

Agriculture

Gherkins & Onion

Textiles

Raw silk and RMG

The above products are being exported China, USA, Belgium, Malaysia, Sri Lanka, UAE
and other several countries. Export Performance of the existing products from
Chikkaballapura and identified products is given in Table 11.

Table 11 Karnataka's Exports to world

S. No.

Karnataka's Exports to world (In USD Mn.)
Product
2020-21
Major markets
USA, UK, Germany, Spain,
France & Japan

1

Readymade garments

1355

2

Gherkins

48.6

3

Raw Silk

18.77

4

Onion

11.08

Malaysia, Sri Lanka, UAE,
Thailand, Singapore

5

Mango

9.3

Netherland, Germany, USA,
Belgium & USA

6

Tomato

1.63

Bangladesh, UAE, Qatar

7

Grapes

1.03

Sri Lanka, Qatar, Nepal, Saudi
Arabia

Belgium, France, Spain, USA,
Russia
China, Malaysia, Italy

Source: DGCI&S, Kolkata, 2021
It is evident from the above Table that exports of RMG, Gherkins, Onions, Silk products
has a good potential for exports.
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10.3 One District One Product (ODOP)
The product identified by Karnataka State Agricultural Produce Processing and Export
Corporation Limited (KAPPEC) is Tomato & Electronics System Design & Manufacturing
(ESDM) by Dept. of I & C, Karnataka for One District One Product of Karnataka for
Chikkaballapura.
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10.4 Identification of District Export Basket
To promote exports from the State, there is a need to diversify the district’s export basket,
destinations and boost high value and value-added export products. For this study,
following is the structure based upon the Ansoff Matrix, which is a strategic planning tool
that provides a framework to help marketers devise strategies for future growth:
Existing Products

New
Markets

New Products
1. Tomato – USA, Germany, France,
UK
2. Mango – China, Hong Kong, France,
Canada, Russia
3. Grapes – USA, Germany,
Netherland, UK, China

1. Onion - USA, Germany,
Bangladesh, Canada, UK
2. Silk – Germany, Japan,
Thailand, Korea
3. Gherkins – Japan, UK, Korea,
Italy
4. RMG - South Korea, Brazil,
Poland, Hong Kong & Russia

Division of
Products

Existing
markets

1. Onion - Malaysia, Sri Lanka,
UAE, Thailand, Singapore
2. Silk – China, Malaysia, Italy
3. Gherkins - Belgium, France,
Spain, USA, Russia
4. RMG - USA, UK, Germany,
Spain, France & Japan

1. Mango - Netherland, Germany,
USA, Belgium & UK
2. Tomato – Bangladesh, UAE, Qatar
3. Grapes - Sri Lanka, Qatar, Nepal,
Saudi Arabia
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10.5 Product Export Promotion Strategy
i.

Organize training programmes/seminars to create awareness among exporters on
importance of value addition, competitiveness, and quality

ii.

Setting up skilling centers for upgrading the skills of the farmers for enhancing the
yield, quality, and application of better techniques of post harvesting

iii.

Grievance Redressal cell may be created at the District for providing the resolution
of the local exporters

iv.

Export Facilitation Center (EFCs) to provide end-to-end on-ground facilitation and
handholding support to exporters who are already trading overseas or are trying
to access foreign markets

v.

Technological developments in communications will make it easier for smaller
firms to enter international markets

vi.

The large corporate players in the district, should promote the district MSME
suppliers in foreign markets as a part of their CSR activities.

vii.

Organize Trade Fairs and Buyer-Seller meetings in emerging markets and nontraditional products

viii.

Marketing techniques to be used to focus on value addition and diversification of
products

ix.

A District coordination cell to be established for easing out the various
cumbersome procedures that an exporter faces on regular basis and to link all the
stakeholders in the export eco-system

x.

To establish a dedicated PDC (Project Development Cell) to facilitate the investors
in the district

xi.

To provide marketing and branding

support

to the artisans,

MSME’s,

entrepreneurs, exporters in terms of promotion of their products on Social media,
e- commerce platforms and packaging of the products.
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11 Promising Sector
To promote the district, it is important to identify promising and upcoming sectors based
on the strengths of the district.
•

Onion – Rose Onion is unique and being cultivated mostly in the Chikkaballapura
region. This type of onion has great demand in overseas market making it the
promising product of the district to export

•

Mango – Mangoes have global market of USD 3.7 bn. in which India’s exports is only
USD 0.14 bn and Karnataka’s exports is only 0.09 bn.; this shows that there is huge
market for mangoes and Chikkballapura has many types of mangoes like famous
Alphonso, Mallika, Raspuri and Baneshan

•

Gherkins – Gherkins has the global market of USD 127 mn, in which exports from
Karnatka is USD 48 mn. making showing that we already the advantage in this product
and exports can enhanced by investment and production.

•

Tomato – Tomato has the global exports more than of USD 9000 mn. in which
Karnataka’s exports is only USD 1.63 mn. making promising product for investment
and exports

•

ESDM – Chikkaballapura is cluster for manufacturing ESDM and states is
implementing its flagship 'Industrial Cluster Development Program making iot most
promising sector for investment

•

Silk - Chikkaballapura is second leading district in the state in silk production with an
average cocoon production higher than the state average. This makes it an ideal
district for investment in Silk and value added products

•

Ready Made Garment - Bangalore is the garment hub of the country and the district
Chikkaballapura has the presence of major brands like Raymonds, Scott Garments,
Page Industries Ltd. , Shell Apparels showing the potential of the districts to become
the hub of garment exports.

Page 21

12 Potential Investment Opportunities

12.1 Opportunities in Electronic System Design and Manufacturing (ESDM)
Karnataka is the country’s preferred destination for investing in Electronic System Design
and Manufacturing. With 85+ chip designing houses and ESDM skilled resources
available, the state is well set to innovate in the sector. Major players like Wistron (Apple’s
manufacturer), Intel, Qualcomm, Nvidia and many other global leaders benefit from this
ready ecosystem. Chikkaballapura has been chosen one of the districts to be developed
four districts as an integrated electronic system design and manufacturing (ESDM)
clusters in collaboration with global companies. This provides a huge opportunity for
investors to invest in this area of the district. The investment is also coupled with state
initiatives and several incentives like Production Linked Incentive (PLI) scheme, subsidy
on plant & machinery, reimbursement of stamp duty, subsidy in power tariff, subsidy on
land to mention.
12.2 Opportunities in Textiles and Apparel
The district already has presence of a large garment industries and presence of talent
pool of skilled workers forms a perfect ecosystem for the textile and apparel sector in the
district. Further, to compliment the investment in the textiles and apparel sector the
Karnataka’s Textile and apparel policy, 2019-24 provides subsidies like capital subsidy,
interest subsidy, power subsidy, ESI & EPF subsidy, stamp duty exemption, ETP, wage
subsidy to mention a few.

12.3 Opportunities in Rose Onion
Rose Onion or Bangalore Rose Onion is a special variety of onion predominantly
cultivated in Karnataka. Rose Onion bulbs have a flat base, spherical shape, deep scarlet
red color and high pungency. Majority of the production comes from Chikkaballapura
region but currently Rose Onion exports is being done through Chennai-based exporters
and not directly from exporters of district. This gives opportunity for exporters to invest in
the district for setting up the exports units to export the Rose Onion.

Page 22

12. 4 Opportunities in Tomato and tomato processing
Chikkaballapur is one of the top districts of State in tomato production making it a suitable
ecosystem for vegetable exporter to set up units and further giving the opportunity to
tomato processing companies to set up units there and supply to different part of the world
which is importing USD 2 bn. of tomato processed products like Tomato ketchup and
sauces
12.5 Opportunities in Mangoes
Mangoes are being cultivated in the district from a very long time. The Karnataka State
Mango Development and Marketing Corporation was established to promote mango
cultivation, harvest management, mango sales and export of mangoes to complement
the overall development of mango cultivation and prosperity of mango growers in the
state. This shows that investor will be fully supported by the state.

12.6 Opportunities in Grapes
Karnataka is India’s second-largest producer of grapes. It has prominent grape growing
regions like Nandi Valley, Cauvery Valley and Krishna Valley. The climate of the state is
also conducive for grape cultivation. As such, the state has several vineyards and enjoys
a healthy production of high-quality grapes every year. Chikkaballapura is famous for its
Bangalore Blue Grapes which is used for raw consumption, making jams and jellies, juice
and juice concentrates and in fortified wines. This provides huge opportunity for jam
manufactures, juice manufactures, wine manufacturers etc.to set up units there and serve
the big global market.
12. 7 Opportunities in Gherkins
Chikkaballapura is the hub of Gherkins production and state has the advantage in the
global market for exports of gherkins making it the most promising sector for investment
and enhancing the exports from the district.
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12.8 Opportunities in Tourism
Chikkaballapura provides huge investment opportunity in tourism:
•

For an adventure lover, Chikkaballapura offers everything to enjoy in
adventure related activities. Adventure tourism is rapidly gaining its
popularity. Due to varied landscape and rich biodiversity Chikkaballapura
provides opportunity in adventure tourism.

•

Chikkaballapura provides opportunity in development of ecotourism
destination which is the fastest growing marketing industry of tourism in
today’s era.

•

Agritourism is the latest concept in the Indian tourism industry, which
normally occurs on farms and Chikkaballapura which is also popularly
known for its Agro industry, provides plethora of opportunities in agritourism.
The concept of Agritourism is very simple one, the urban tourists go to the
farmers’ home, stay there like a farmer, experience the agricultural
activities, eat the local rural food, wear traditional clothes, get the knowledge
of the local culture, traditions. Chikkaballapura is the perfect destination for
Agritourism.

13 GI Product
13.1 Bangalore Blue Grapes
Chikkaballapur has the GI product “Bangalore Blue grapes” which are grown in
Chikkaballapura area.
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Figure 10 Bangalore Blue Grapes

Uniqueness:

i.

The taste with a blend of sour and sweet is
characteristic of this variety.

ii.

Bangalore Blue grapes has a good keeping
quality and mainly used for making juice and
wine with 16-18% Total Soluble Sugar.

iii.

Bangalore Blue grapes is resistant to anthracnose.

iv.

Bangalore Blue grapes, which are fairly resistant to rain damage and in which
fruit bud differentiation is not impaired by cloudy weather and rains, pruning is
done at any time of the year. As a result, five crops are harvested every two
years.

13.2 Rose Onion
GI product Bangalore Rose Onion is grown only in and around Bangalore i.e., Bangalore
urban, Bangalore rural, Kolar and Chikkaballapura districts since many decades. The
climate and soil conditions of the area are ideally suited for this variety of onion.

Uniqueness

i.

Bangalore Rose Onion has unique characters

Figure 11 Bangalore Rose Onion

like bulbs with flat base, spherical shape with
deep scarlet red color, anthocyanin, phenols
and high pungency when compared to other
onion varieties.
ii.

Its long shelf life is one more uniqueness. It
can be stored for a long time without losing its
pungency and it will not rot upon storage. Moisture content of Bangalore Rose
Onion is less compared to other onions hence it can be state for longer duration
without rotting.
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iii.

Bangalore Rose Onion is having high TSS, Protein, phosphorus, iron and
carotene compare to regular onion varieties.

13.3 Support Required
The support required by the farmers are given below:
•

Facilities and Training for direct exports

•

Conducting post-harvest quality improvement training programmes for farmers,
traders and officers of Horticulture and Agriculture Departments and Cooperative
Societies

•

Participation in international fairs/seminars

•

Technology and Process Upgradation in processing units

14 Strategy and Action Plan
Major initiatives and strategies, which will enhance exports from Chikkaballapura are
detailed below:
Schedule

Categories

Strategies
•

Organize

Action Plan
outreach

programs/ workshops
•
Short
Medium
Term

&

Skill

•

for

Concerned stakeholders to be
invited

to

business

the farmers/exporters

events/workshops

Work towards continuous

provide market linkages to

feedback from the farmers

exporters

for

Development

•

understanding

their

•

to

help

DICs must make effective use

perspective

of existing training institutes

Upskill the existing farmers

established by the State Govt.

for

at district & state level for

enhancing

production

the

imparting

training

Agriculture products
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in

Schedule

Categories

Strategies

Action Plan
•

Conducting

dedicated

workshop/webinar for the skill
development

in

identified

sectors
•

The Agricultural Universities
and Colleges located in the
State are to be sensitized far
providing best practices far the
farmers to grow the quality
produce of products like chilli,
mango etc.

•

Provide term loans to small
and medium enterprises to

•

existing financial schemes which

enable them to upgrade

the MSMEs, exporters and other

export production capability
•

Financial
Assistance

and

which would facilitate in export

post-

shipment credit
•

relevant stakeholders can avail

Assist exporters with preshipment

Smooth functioning of the

promotion
•

Marketing
Packaging
Support

•

smaller

units

their

in

business

through financial assistance

Adopt modern packaging
technology

&

Support
establishing

exporters
•

Information Dissemination about

which

would

•

The district, with the help of
Indian

Institute

of Packaging

reduce the packaging cost

(IIP), to work towards improving

of the products

the

Marketing

techniques

to

promote the exports of chilli,

quality

manufacturing
learning

new

standards

&

compliances,
techniques
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&

Schedule

Categories

Strategies

Action Plan

maize, mango and other

technology

and

market

Agri Products

intelligence. Parallelly, tie up with
NGO’s to help the artisans in
packaging and other activities
•

To

enhance

exports,

it

is

imperative to provide training to
the farmers for the adoption of
innovative methods in the growth
of quality Agri products. Also,
Bydagi Chilli is an identified
ODOP product, on which the
district must focus with a vision to
promote it at a global level.
•

Provides market intelligence
for exports

•

Export cell will analyze and
suggest

Agriculture
Export Cell

measures

to

•

Grievance Redressal

strengthen the existing and

•

Create Awareness

establish

•

Market Intelligence

facilities to promote the variety

•

Share Best Practices

of Agriculture and Horticulture

•

Policy

products

Recommendations

•

new infrastructure

The cell shall work towards
establishing

direct

linkage

between FPOs and Exporters
for promoting the exports and
the farming requirements for
quality production
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Schedule

Categories

Strategies
•

Design

logos

Action Plan
for

Agri

•

of the logo and ensure only quality

products goods
Branding

and •

Promotion

products use this logo which will

Leveraging the power of
social media

•

Leveraging

Appoint an agency for designing

e-commerce

ensure product differentiation
•

Tie up with various e-commerce
players to market the products on

facilities

their online platforms
•

Set up an Agri Export Zone in
Chikkaballapur

Agri Export Zones

•

Centre of Excellence for e-

Term

mobility

(Create

ecosystem

for

an

Agri products
•

innovation

&

development

for

Infrastructure

and targeted manner. Provide

skill

necessary support on the issues

green

faced by investors to finalize their

Project Development Cell
(PDC)

•

Quality

testing

investment plans
•

Uninterrupted

Possibility

of

providing

independent feeders for power

and

supply for such clusters shall be

certification labs for exports
•

Under PDC, the district shall
facilitate investments in a timely

research,

mobility)
•

for

Tomato, onion, grapes and other

•

Long

district

examined, in consultation with the

Power

State

Supply

Governments,

so

that

uninterrupted power supply could

•

Mega Food Parks

•

Logistical

infrastructure

should be developed

be ensured
•

Encourage local industry players
to become exporters by providing
a conducive environment in the
district
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Schedule

Categories

Strategies

Action Plan
•

Mega food parks should include
creation

of

infrastructure

processing

near

transportation,

the

farm,

logistics

and

centralized processing centers.
This

would

processing

facilitate
units

environmental

food

to

meet

and

safety

standards
•
•

to

Capitalizing on the existing

Policy/
Regulatory
Reforms

•

Online

single

window

system

(No

physical

touchpoints

between

the

applicant and department
from the time of application
process
decision)

till

the

final

address

infrastructure

ASIDE & TIES scheme to
support the export logistics

Identification of relevant projects
the

gaps

in

which

are

not

addressed by any other scheme.
•

Encourage investor/ entrepreneur
to

apply

for

licenses/approvals
online

single

all

the

through

the

window

portal.

Single Window System should be
integrated with SMS gateway/
emails so that applicant gets
notification at every critical stages
of application processing
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Annexures
a. List of Exporters
b. List of MSMEs
c. List of Warehouse
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