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1. Introduction
Chitradurga is one of the districts of Karnataka, rich with ancient, cultural and religious
history. The district was named from Chitrakaldurga (an umbrella-shaped lofty hill
found in the region). Chitradurga was alternatively called as Chittaldurg (during the
British rule), Farkhabad (during the reign of Tippu Sultan reign), Chitradurga and
Chitrakaladurga during various times.
Figure 1 District Map of Chitradurga

Chitradurga district has historical significance owing to the rule of Paleyagaras as
many temples, monasteries and forts were improved during their reign. The city is
known for its Stone Fortress. The district is also known to be ruled by many other key
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dynasties and kings in past such as Shathavahanas, Chalukyas, the Pallavas the
Rastrakutas, the Cholas, the rulers of Vijayanagara, Hyder Ali, Tippu Sultan, etc.
Chitradurga has gained reputation in literature and culture. Many historical writers,
poets, researchers and Modern Kannada literature pioneers depicted the traditions,
rituals, Kannada literature and tribal culture by short stories, novels, research, songs,
theatre activities, ballads. One of the theatres of perfoming arts TaRaSu was named
after one of the historical novelist Talukina Ramaswamy Subbarao and was
inaugurated in 2016 by then Chief Minister of Karnataka Sri. H. D. Kumaraswamy.
The district consists of 6 Taluks namely Chitradurga, Molakalmuru, Holalkere,
Hiriyuru, Challakere and Hosadurga.
2. District Profile
2.1 Geography
Chitradurga is located in central Karnataka lying between 14.23° North latitude
74.600002° East longitude with elevation of 732 metres (2401 ft). The district has 5
neighboring districts including Tumakuru, Chikkamagaluru, Davanagere, Bellary, and
Anantapur District. Chitradurga is well connected by road and rail to key cities of
Karnataka such as Bengaluru, Mysuru, Mangaluru, Davanagere, Hubballi, Hospet,
Bellary, Shivamogga, Tumakuru, Vijayapura and Belagavi. Both NH-4 & NH-13 meets
at Chitradurga City.

Table 1: Latitude and Longitude of the Taluks

S. No.

Taluks

Latitude

Longitude

1

Chitradurga

14.230000° N

76.400002° E

2

Molakalmuru

14.718927° N

76.742325° E

3

Holalkere

14.042900° N

76.184601° E

4

Hiriyuru

13.944600° N

76.614197° E

5

Challakere

15.736100° N

75.971000° E

6

Hosadurga

13.797700° N

76.28559900° E

Source: Google maps
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2.2 Flora and Fauna
The limits of Chitradurga forest division are the same as those of Chitradurga district.
Chitradurga forest division lies in the eastern plains of Karnataka state. The total
extent of recorded forest lands of Chitradurga division is 1,28,718 hectares which
constitute about 15.25 of the district’s geographical area of 8440 Km².

Most of the forest areas in the division are dry mixed deciduous type to thorny scrub
type. The dry mixed deciduous forests are confined to Holalkere, Hosadurga, Hiriyur
and Chitradurga ranges. Thorny scrub forest are mainly found in Challakere and
Molakalmuru ranges.

2.3 Natural Resources of the District
The details of the natural resources present in Chitradurga is given below in Table.
Table 2: Natural Resource of the District

Natural
Resources
Crops
Cash crops
Mineral resources

Key Features
Ground Nut, Maize, Ragi, Jowar, Sunflower, Redgram,
Paddy
Cotton, Sugar Cane
iron & Manganese ore, Copper, limestone, gold and Green
Quartz

Horticulture

Coconut, Areca nut, Onion and Banana

Source: District website

2.4 Demography
Population
The total population as per Census 2011 was 1,659,456 in which contribution of male
population was 840,843 and female population was 818,613. The population in 20211
is estimated to be 1,785,740.

Source: District website
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Table 3: Population

Population of Chitradurga
Total Population
Male Population
Female Population

Year 2011
1,659,456
840,843
818,613

Source: Census 2011

Demography at a Glance
The total area of Chitradurga is 8,436 sq km with 6 taluks. The sex ratio of the district
is 974 Females per 1000 males and literacy rate is 75.12%. The demographic details
are given below:
Table 4: Demography2

Demographic Label

Value

Area

8,436 sq. km

Number of Hoblis

22

Number of Gram Panchayats

189

Number of Villages

1063

Taluks

6

Sex Ratio

974 female per 1000 male

Literacy rate

76 per cent

https://chitradurga.nic.in/
https://www.karnatakatourism.org/
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3 Tourism
Figure 2: Fort of Chitradurga

i.

Fort of Chitradurga: Chitradurga Fort was
known as Chitaldoorg during British rule. The
fort

has

temples

namely

Sampige

Siddheshwara,

Hidimbeshwara,

Ekanathamma,

Phalguneshvara,

Gopalakrishna,

Anjaneya, Subbaraya and

Basava. Chitradurga fort is also known for its effective water harvesting system,
interconnected reservoirs to stored rainwater.

Figure 3: Vani Vilasa Dam

ii.

Vani Vilasa Dam: Vani Vilasa Sagara dam
was built for Vedavathi river near a place by
Mysuru Maharaja before Independence. The
dam is located 20km away from Hiriyur and
60km away from Chitradurga.

iii.

Chandravalli: Chandravalli is located to the

Figure 4 Chandravalli

west of the fortified hill of Chitradurga.
Excavations at Chandravalli depicts the period
of Satavahana. Some of the architectural
discoveries in the site includes lead coins,
roman silver coins and ornaments of gold,
silver.
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iv.

Shiva Temple, Adumalleshwara: Shiva temple Figure 5 Shiva Temple, Adumalleshwara
is 5 km away from Chitradurga, Adumalleshwara.
Shiva temple is in cave structure built by Aadooru
Mallapa. The temple has a perennial stream
running

through the Nandi's (Lord Shiva's

vehicle) mouth. The temple also has a small zoo
in its premises.

v.

Teru Malleshwara Temple, Hiriyur: The Teru Figure 6 Teru Malleshwara
Temple, Hiriyur

Malleshwara Temple is situated in Hiriyur town
on the right bank of Vedavati River. The temple
is dedicated to Lord Shiva and has Dravidian
style architecture. A religious fair known as
"Teru Malleshvara" fair is celebrated here
annually in January or February. The temple is

a protected monument under the Karnataka state division of the Archaeological
Survey of India.
vi.

Jogimatti Wildlife Sanctuary: Jogimatti Wildlife Figure 6 Jogimatti Wildlife Sanctuary
Sanctuary is situated in hill station and with forest
area

spread

across

38.8

square

miles

in

Chitradurga, Hiriyur and Holalkere taluks, Jogimatti.
This sanctuary has Leopards, Sloth Bears, Indian
Pythons, Monitor Lizards,

Peacocks, Jackals,

Hyenas, Jungle Cats, Porcupines, Wild Boars etc.
4 Economic Indicators of the District
Chitradurga contributes 1.6% to Karnataka’s total GSDP and 1.2% to Net State Domestic
Product (NSDP). District’s Per capita income is INR 119191 (2018-19.) The details of
economic indicators of Chitradurga is given in below table.
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Table 5: Economic Profile of the District

Current Prices

Constant Prices

(2018-19) INR Cr.

(INR. Cr.)

Gross District Domestic Product (GDDP)

24479

16221

Net District Domestic Product (NDDP)

21231

13697

Particulars

Source: Economic Survey of Karnataka 2020-21, Government of Karnataka * In INR & per capita income
is available at current prices only

4.1 Primary, Secondary & Tertiary Sector
Tertiary sector contributes 66.3%, followed by Secondary sector contributing 22.9% and
10.8% respectively to the total contribution as per the current prices. The sectoral
bifurcation of Net District Income at current and constant (2011-12) prices for the year
2018-19 is highlighted in below table.
Table 6: Sectoral Bifurcation of Chitradurga3

Sector

Current Prices
2018-19
(INR Cr.)

Constant Prices
(2011-12)
(INR Cr.)

Contribution
2018-19
(In %)

Primary

5747

2656

30.38

Secondary

3271

2635

17.3

Tertiary

9900

6599

52.23

18918

11890

100

Total

Source: Economic Survey of Karnataka 2020-21.

4.2 Land Utilization
Chitradurga has land utilization of 10% under forests, 54% for cultivation and 36% for
others. This brings out the importance of an agriculture and agri products based export
strategy for the district.
3

Economic Survey of Karnataka 2020-21.
Invest Karnataka 2020 data
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Figure 8 Land Utilization

Land Utilization - Chitradurga
10%
36%

54%

Forest

Cultivable Land

Other Land

Source: Invest Karnataka 2020

5 Industrial Profile
5.1 Infrastructure
i.

Connectivity

The Chitradurga has good connectivity with Roads, Rail, Air and Ports. The highlights of
connectivity is given below:
o Rail: Rail connectivity from Bengaluru to Ballari passing through Holalkere
and Chitradurga with rail route length of 165.27.
o Road: NH4 and NH13 connecting major cities such as Mumbai, Pune,
Bengaluru, Chennai, Solapur (Maharashtra), Mangaluru (Karnataka)
passes through the Chitradurga district.
o Air: Hubbali airport at the distance of 203 kms from Chitradurga city
o Port: Mangaluru port is located 308 kms away from Chitradurga city

ii.

Water Supplies: Chitradurga has access to the Vedavati river, tributary of
Tungabhadra flowing through the district. The region receives 744 mm annual
rainfall. Tanks and reservoirs are used for water storage to meet the average
demand in the district (Industry and Domestic) i.e., 9,31,950 litres/ day.
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iii.

Power Supply: Power transmission to the district is done by Bengaluru
(Bangalore) Electricity Supply Company Limited (BESCOM). However, power
generation is handled by Sharavati Hydel Generating Station and one receiving
station in Hiriyur with a capacity of 220 MVA. Additionally, the district has 91
windmills. First Solar project of Welspun Energy Limited (WEL) has been
commissioned with a capacity of 8.02 MW (DC). Average annual consumption
is 464.27 LU for industries and 1,060.75 LU for Domestic usage.

5.2 Industry4
i.

The district houses 5 Large and 2 Medium Scale Industries

ii.

Coverage of MSME – There are 2427 MSME registered under Udyam Registration
till 9th August 2021 comprising 2300 Micro industries, 118 Small Industries 118 and
2 Medium Industries.
Figure 9 Overall MSMEs of Chitradurga

CHITRADURGA MSME COVERAGE
Micro

Small

Medium

Total

3000
2500

Total, 2420

2300

2000
1500
1000

500
118

Medium, 2

0

Chitra Durga

4

Udyam registration and Invest Karnataka
Invest Karnataka 2020 data
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Source: Udyam registration

5.3 Key Players
i.

M/s Madras Cement Pvt. Ltd.

ii.

M/s Welspun Energy Ltd.

iii.

M/s R.K.Powergen Ltd

iv.

M/s V.S.L. Steel Ltd.

v.

M/s Sunray Industries Ltd

vi.

M/s Prakash Sponge Iron and Power Pvt. Ltd

vii.

M/s Habib Proteins and Fats Metikurke Ltd

viii.

M/s Amruth Organics

6 Industrial Areas/ Estates
6.1 Industrial Areas5
There is 1 Industrial area in Chitradurga, the details of which is given below:
Table 7: Industrial Areas

Industrial Areas
Name

Extent (acres)

Kelakote

87

Source: Invest Karnataka 2020 data

6.2 Industrial Estates6
There are 7 major industrial estates in Chitradurga with a total area of 345.5 acres. The
details of which are given below:

5
6

Invest Karnataka 2020
http://kssidc.co.in/map/chitradurga.html
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Table 8: Industrial Estates

Industrial Estates
Name

Extent (acres)

Chitradurga

10

Matadakurubahatti

8

Hiriyur

13.14

Hosadurga

9.36

Challakere

5.00

Ullarathikaval

250

Khudapura

50

Total

345.5
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7 SWOT Analysis of Chitradurga

Strength

Weakness

- Developed Infrastrucure
- Connectivity
- Industrial Estates
-Power supply with 91 windmills and
solar energy

- Lack of Awareness among exporters
about how to exports, opportunities,
procedures, marketing, brading
-- Support required in marketing and
promotion

SWOT
Opportunities
- Huge opportunity for Agri processing
units
-Opportunities for agri products like
Cotton, Sugarcane, Coconut, Onion and
Banana

Threat
- Presence of only 1 industrial park is
attracting less investors in the district
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8 District as an Export Hub
During Independence Day speech in 2019, Hon’ble Prime Minister Shri Narendra Modi
stated that each district of our country has a potential equal to that of one country. Every
district has products and services which are being exported, and can be further promoted,
along with new products / services, to increase production, grow exports, generate
economic activity, and achieve the goal of Atma Nirbhar Bharat and Make in India.

The objective to develop Chitradurga as an export hub is to enable MSMEs and industry
present there to get benefit of export opportunities in the overseas markets and shift focus
on district led export growth for self-sufficiency and self-reliance. This will attract
investment in the district to boost manufacturing and exports and provide ecosystem for
innovation/ use of technology at district level to make the exporters competitive.
Products identified for Exports under the “Districts as an Export Hub” initiative for
Chitradurga is given in the below Table 8:

Table 1 Districts as an Export Hub products of Chitradurga

Category

Products

Agriculture

Pomegranate, Ground nut, Minor millets and Onion, Maize
Grit

Textiles

Molakalmuru silk saree

9 Institutional Mechanism & Responsibility
To ensure smooth functioning of district as export hubs, District Export Promotion
Committees (DEPCs) need to be constituted in Chitradurga. These DEPCs shall be
headed by DM/Collector/DC/District Development Officer of the district and co-chaired by
designated officer from DGFT. The composition of the committee is illustrated below:
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Table 2 Composition of the DEPC

S. No.
1

Representative from the respective departments
DM/Collector/DC/District Development Officer of the
District

Position
Chair

2

Designated DGFT Regional Authority

Co-Chair

3

Agriculture Department

Member

4

Horticulture

Member

5

Livestock

Member

6

Fisheries

Member

7

Handicrafts

Member

8

Handlooms

Member

9

Industry

Member

10

Lead Bank Manager

Member

11

Export Promotion Councils

Member

12

Quality and Technical Standards Bodies

Member

13

MSME, GoI

Member

14

Heavy Industry, GoI

Member

15

Revenue, GoI

Member

16

Textiles, GoI

Member

The roles and responsibilities of DEPC is illustrated below:
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Figure 10 Roles & Responsibilities of DEPC

10. Export Scenario
10.1 State Exports
In 2020-21, Karnataka has registered a merchandise export of worth USD 15.14 Bn,
occupying a share of 5.2 percent in India’s total merchandise exports. The last 2 years
exports of India and Karnataka is given below:

Table 3 India and Karnataka Exports to world

State
All India
Karnataka

Merchandise Exports (USD Bn)
2019-20
2020-21
313.22
291.06
16.64
15.14

% Growth
-7.10%
-9.00%

Source: DGCIS, 2021
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10.2

District Exports

Major products that are being exported from Chitradurga are given below:
Category

Products

Agriculture

Groundnut

Textiles

Ready Made Garment (Under pants and briefs)

Source: DGCI&S, Kolkata

The above products are being exported to Mauritius, Qatar, USA, UK, Germany, UAE to
mention. Export Performance of the existing products from Chitradurga and identified
products is given in Table 11.

Table 4 Karnataka's Exports to world

Karnataka's Exports to world (In USD Mn.)
S. No.

Product

2020-21

Major markets

1

Ground Nut

0.001

2

Onion

11.08

Mauritius, Qatar, Singapore
Malaysia, Sri Lanka, UAE, Thailand,
Singapore

3

Pomegranate

1.8

Australia, Bahrain, Belgium, Canada, France

4

Silk Sarees
Readymade
garments

10.3

USA, UK, Italy, France, Germany

1355

USA, UK, Germany, Spain, France & Japan

5
6

Maize and valueadded products

99

Vietnam, Indonesia, Bangladesh, Malaysia,
Myanmar & UAE

7

Gherkins

48.6

Belgium, France, Spain, USA, Russia

Source: DGCI&S, Kolkata, 2021
10.3 One District One Product (ODOP)
The crop identified by Karnataka State Agricultural Produce Processing and Export
Corporation Limited (KAPPEC) is Ground nut & Dept. of I & C, Karnataka is Molakalmur
saree for One District One Product of Karnataka for Chitradurga.
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10.4 Identification of District Export Basket
To promote exports from the State, there is a need to diversify the district’s export basket,
destinations and boost high value and value-added export products. For this study,
following is the structure based upon the Ansoff Matrix, which is a strategic planning tool
that provides a framework to help marketers devise strategies for future growth:
Existing Market

Existing
Product

New Market

1. Ground Nut - Mauritius, Qatar,
Singapore
2. RMG – USA, UK, Germany,
Spain, France & Japan

1. Ground Nut – USA, Canada,
Germany, France, UK
2. RMG – South Korea, Brazil,
Poland, Hong Kong & Russia

Division of
Products

New
Product

1. Maize - Vietnam, Indonesia,
Bangladesh, Malaysia,
Myanmar & UAE
2. Onion - Malaysia, Sri Lanka,
UAE, Thailand, Singapore
3. Pomegranate – Australia,
Bahrain, Belgium, Canada,
France
4. Silk Saree - USA, UK, Italy,
France, Germany
5. Gherkins - Belgium, France,
Spain, USA, Russia

1. Maize – Japan, Mexico, China,
Korea, Egypt
2. Onion - USA, Germany,
Bangladesh, Canada, UK
3. Pomegranate - USA, China,
Germany, Netherland, Canada
4. Silk Saree –UAE, Japan, Hong
Kong, Turkey, Korea
5. Gherkins – Japan, UK, Korea, Italy
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10.5 Product Export Promotion Strategy
i.

Organize training programmes/seminars to create awareness among exporters on
importance of value addition, competitiveness, and quality

ii.

Setting up skilling centers for upgrading the skills of the farmers like how to improve
the yield, quality and application of better techniques of post harvesting

iii.

Export Facilitation Center (EFCs) will be set up at the District for
-

Grievance Redressal

-

To provide end-to-end on-ground facilitation and handholding support to
exporters

iv.

-

Market Intelligence

-

Will facilitate investors in the District

The large corporate players in the district, should promote the district MSME
suppliers in foreign markets as a part of their CSR activities.

v.

Organize Trade Fairs and Buyer-Seller meetings in emerging markets and nontraditional products

vi.

To provide marketing and branding

support

to the artisans,

MSME’s,

entrepreneurs, exporters in terms of promotion of their products on Social media,
e- commerce platforms and packaging of the products.

11 Promising Sector
To promote the district, it is important to identify promising and upcoming sectors based
on the strengths of the district.
•

Ground Nut and Value-Added products – Ground nut is being largely cultivated in
Chitradurga making it a promising sector for investment in value added products of
Ground nut like peanut butter, peanut powder, oil and peanut split

•

Maize and value-added products: Maize is already being grown in Chitradurga
district and but currently not being exported. This makes this the promising sector in
the district and investment opportunity in value-added product of maize like maize grit

•

Ready made garment: Bangalore is the garment hub of the country with the presence
of major brands like Raymond’s, Aditya Birla among other notable players.
20

Chitradurga has also attracted India’s one of the largest apparel manufacturers M/s
Arvind Ltd.
•

Food processing – Chitradurga is Agri based economy and majority of units present
in the district are involved in food processing like Gherkins, Ground products etc. thus
creating an ecosystem for investment in this sector.

12 Potential Investment Opportunities

12.1 Ground Nut and Value-Added products
The investors can look up into setting up of units for ground nut value added products
like, peanut butter, peanut powder, oil and peanut split. These products have good global
as well as the domestic demand which can be fulfilled by the large scale cultivation of
ground nut in the district. The key enablers are the large cultivation of ground nut, Agri
parks and suitable agri-climate.
12.2 Opportunities in Maize and value-added products
The key enablers for investment in this sector are amiable agro-climatic condition suitable
for cultivation, focus to produce and exports maize grit, connectivity and presence of food
park with good demand from global as well as domestic market in maize and value added
products.

12.3 Opportunities in Readymade garments
Chitradurga has presence skilled manpower, available resources, industrial parks &
estates and connectivity making a very prominent for district for investment and with the
presence of M/s Arvind Ltd., indicating that this sector has a developed ecosystem for
investment. Further, to complement the investment in the textiles and apparel sector the
Karnataka’s Textile and apparel policy, 2019-24 provides subsidies like capital subsidy,
interest subsidy, power subsidy, ESI & EPF subsidy, stamp duty exemption, ETP, wage
subsidy to mention a few. Recently, Govt. has also approved the PLI scheme for
Garments, this gives the opportunity for large investors to invest in the sector and in the
district.
21

12.4 Opportunities in Food Processing
Many SSI units are engaged in Food Processing sector creating an eco-system and
supply of skilled labour. More than 20%7 of the SSI units in the district are engaged in
Agriculture processing and food products. The key enablers for investment in this sector
is good connectivity, amiable agri climate, agri based economy and presence of food
parks. Gherkins has the global market of USD 127 mn, in which exports from Karnataka
is USD 48 mn, showing that we already have the advantage in this product and exports
can enhanced through investment and production.

12.5 Opportunities in Tourism
•

Agritourism is the latest concept in the Indian tourism industry, which normally occurs
on farms and Chitradurga which is known for its Agro industry, provides plethora of
opportunities in agritourism.

•

Chitradurga also offers Heritage tourism with the presence of sites like Chitradurga
Fort, Chandravalli, Minor Rock Edicts of Ashoka Religious tourism with the presence
of Veerashaiva Matha of Taralabalu Sampradaya and many famous temples, and
Natural landscape like Jogimatti Wildlife Sanctuary & Vani Vilas Dam

The above areas provide ample of investment opportunities in tourism and hospitality
sector in the district.

7

https://www.investkarnataka.co.in/wp-content/uploads/2020/08/Chitradurga.pdf
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13 GI Products
Figure 11 Molakalmuru sarees

Molakalmuru Sarees is the registered

GI product of

Chitradurga. Molakalmuru silk sarees are known for sheer
texture and appearance. In the sarees – body, pallav and
border portion –warp and weft yarn used are twisted pure silk
yarn of different configurations and varieties. (3) Contrast
colours are used in borders and pallav portion as compared to body portion and which is
one of the hall marks of Molakalmuru sarees and to give a fine shot effect to the body.
13.1 Bottlenecks in GI product registration, marketing & its Exports
There are various issues in the process of GI product registration, marketing (branding,
promotion) and exports. The inefficiencies can have a significant impact on the flow of
production and often create delays and higher production costs. Following are the existing
bottlenecks:
Table 12: Bottlenecks in GI across the value chain
Category

Bottleneck
Lack of infrastructure like laboratories or testing labs for diagnostic
studies and research on the product’s GI tag quality for sarees.

Production

Technical innovation should be adopted to have production of
Scale/ economies of scale8 , and produce products with different
and innovative design in sarees.
GI registration is time consuming and cumbersome process that
effect the production and the supply chain.

Registration

GI Marketing

Low GI awareness among producers and consumers in the
country. GI awareness desks shall be set up at the DIC office in
Chitradurga.
Lack of institutional mechanisms to promote marketing of products.
Ineffective branding and marketing campaigns

8 https://www.mdpi.com/journal /su stai nabi lity /spec ial_i ss ues /Geograp hical_Ind icatio ns_P ubl ic_Good s_Su staina ble_Deve lopme nt
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GI application and registration should be published in wider news
media in local languages as they are published only in GI journal
and not in vernacular news media9
Immense competition from other regional and national products
sold at cheaper rates
Exports

Lack of effective institutional supply chain leads to lesser exports
of GI products

In order to align with Central Government initiatives on GI, it becomes imperative to upskill
the existing artisans, provide them the marketplace, digital and financial literacy to be
imparted and set up a mechanism to help artisans across the value chain.

13.2 Support Required by Local Industries

To support and promote local industries the following support should be provided by the
state government.

9 https://www.thehindubus ine ss line.com/ opi nio n/p romote- local-pr oducts- wit h-gi-l ogo/ar ticle31 63947 0.ece
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Figure 12: Support required for local industries

Monetary and Financial Assistance: Local artisans,
craf tsmen, manufacturers, and developers to be provided
monetary assistance to help promote and revive the
artf orms

Technical support: Local industries and
manuf acturers to be provided technical
support through training and workshops
to help them compete in the national and
global market

Skill enhancement: Producers,
manuf acturers, artisans and craftsmen to
be provided skill enhancement sessions
to help them in becoming self-reliant

Regulatory compliance and burden:
To promote local industries in the
district, assistance needs to be
provided in reducing tax and regulatory
compliance burden. ASIDE & TIES
scheme shall be capitalized to support
the export logistics

Timely Workshops: To enhance skillsets,
workshops should be conducted periodically.
The sessions should also support the
exporters in solving their issues & challenges

Showcase products: The state government should
create a platform to showcase and sell products to
promote local crafts
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14 Strategy and Action Plan
Major initiatives and strategies, which will enhance exports from Chitradurga are detailed
below:
Schedule

Categories

Strategies
•

Organize

Action Plan
outreach

programs/ workshops

for

exporters
•

•

invited

Work towards continuous

understanding

•

Encourage youth to take up
this

profession

generating
Skill
Short

& Development

•

•

linkages

to

DICs must make effective use of
training

institutes

district & state level for imparting
skill training

Upskill the existing workers

•

Conducting

dedicated

workshop/webinar for the skill

Workshop

on

the

development in identified sectors

and

challenges

in

Development

in

skill

programmes

by the experts on the topics such

Skill

as: training needs and skill gaps

agro

processing.
Conduct

help

established by the State Govt. at

awareness

opportunities

•

to

market

existing

by

& exporters
•

business

exporters

among them

Medium
Term

provide

their

perspective

to

events/workshops

feedback from the industry
for

Concerned stakeholders to be

training

of the Agri and apparel industry.
•

Establishment of a portal with
database of trained personnel

for logistics

linking to the job opportunities

sector

Financial
Assistance

•

Provide term loans to small
and medium enterprises to

•

Information Dissemination about
existing financial schemes which
the MSMEs, exporters and other
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Schedule

Categories

Strategies

•

enable them to upgrade

relevant stakeholders can avail

export production capability

which would facilitate in export

Assist exporters with pre-

promotion

shipment
•

Action Plan

and

post-

•

Support

smaller

units

their

in

shipment credit

establishing

business

Smooth functioning of the

through financial assistance

exporters
•

The district, with the help of
Indian

Institute

of Packaging

(IIP), to work towards improving
•

technology
Marketing
Support

which

learning

Marketing

techniques

new

&

compliances,
techniques
and

&

market

intelligence. Simultaneously, tie

to

ups with NGO to help the artisans

promote the exports of Agri
Products

standards

technology

of the products
•

quality

manufacturing

would

reduce the packaging cost

&

Packaging

the

Adopt modern packaging

in packaging and other activities
•

To

enhance

exports,

it

is

imperative to provide training to
the farmers for the adoption of
innovative methods in the growth
of quality Agri products.
•

Grievance Redressal

•

Create Awareness

Export

•

Market Intelligence

Facilitation Cell

•

Share Best Practices

suggest

•

Policy

strengthen the existing and

Recommendations

establish

•

Provides market intelligence
for exports

•

Export cell will analyze and
measures

to

new infrastructure
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Schedule

Categories

Strategies

Action Plan
facilities to promote the variety
of Agriculture and Horticulture
products
•

The cell shall work towards
establishing

direct

linkage

between FPOs and Exporters
for promoting the exports and
the farming requirements for
quality production
•

Design

logos

for

Agri

•

of the logo and ensure only quality

products goods
Branding

and •

Promotion
•

products use this logo which will

Leveraging the power of
social media
Leveraging

e-commerce

Appoint an agency for designing

ensure product differentiation
•

Tie up with various e-commerce
players to market the products on

facilities

their online platforms

•

Agri Export Zones

•

Centre of Excellence for e-

Chitradurga district for Ground

Long

mobility

(Create

nut,

Term

ecosystem

for

Infrastructure
•
•

•

an

research,

innovation

&

development

for

skill

maize

and

other

Agri

products
•

green

Under PDC, the district shall
facilitate investments in a timely

mobility)

and targeted manner. Provide

Project Development Cell

necessary support on the issues

(PDC)

faced by investors to finalize their

Quality

testing

Uninterrupted
Supply

investment plans

and

certification labs for exports
•

Set up an Agri Export Zone in

Power

•

Possibility

of

providing

independent feeders for power
supply for such clusters shall be
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Schedule

Categories

Strategies

Action Plan

•

Mega Food Parks

examined, in consultation with the

•

Logistical

State

infrastructure

Governments,

so

that

uninterrupted power supply could

should be developed

be ensured
•

Encourage local industry players
to become exporters by providing
a conducive environment in the
district

•

Mega food parks should include
creation

of

infrastructure

processing

near

transportation,

the

farm,

logistics

and

centralized processing centers.
This

would

processing

facilitate
units

environmental

food

to

and

meet
safety

standards
•

Capitalizing on the existing

•

to

TIES scheme to support the

Policy/
Regulatory
Reforms

single

window

system

(No

physical

between

the

applicant and department
from the time of application
process
decision)

till

the

gaps

in

which

are

not

addressed by any other scheme.

Online

touchpoints

address

infrastructure

export logistics
•

Identification of relevant projects

the

final

•

Encourage investor/ entrepreneur
to

apply

for

licenses/approvals
online

single

all

the

through

the

window

portal.

Single Window System should be
integrated with SMS gateway/
emails so that applicant gets
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Schedule

Categories

Strategies

Action Plan
notification at every critical stages
of application processing
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Annexures
a. List of Exporters
b. List of MSMEs
c. List of Warehouse
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