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1. Introduction
The word “Dharwad” means a place of rest in a long travel or a small habitation. For
centuries, Dharwad acted as a gateway between Malenadu region and the plains and
became a resting place for travelers. The name is derived from the Sanskrit word
‘dwarawata’, ‘dwara’ meaning ‘door’ and ‘wata’ or ‘wada’ meaning ‘town’.

Figure 1 District Map of Dharwad
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Dharwad district was ruled by various dynasties from the 5th Century onwards like
Badami and Kalyan Chalukyas, Rashtrakutas, Vijayanagar, Adilshahis, Mysore and
Pune Peshwas. During the early decades of the19th century, influence of Marathi is
seen due to the rule of Peshwas. During the British rule, Dharwad became the
divisional headquarter of educational administration and Kannada gained prominence
as the vernacular language. The erstwhile towns of Dharwad and Hubli were
amalgamated in 1962 to constitute the Hubli Dharwad Municipal Corporation. From a
cultural viewpoint, the district is a center for Hindustani classical music. The celebrated
Jnanpith laureate D.R.Bendre was a resident of Dharwad.

2. District Profile
2.1 Geography
Dharwad district is located at the West of Karnataka lying in between 15.02 and 15.51
North latitude and 73.43 and 75.35 East longitude. Dharwad consists of 5 Taluks
Dharwad, Hubli, Kalghatgi, Navalgund and Kundgol. The district has Dharwad district
at its East, Uttar Kannada district at its West, Belgaum district at its North and Haveri
district at its South.

Table 1: Latitude and Longitude of the Taluks

S. No.

Taluks

Latitude

Longitude

1

Dharwad

15.4461° N

74.9986° E

2

Hubli

15.3997° N

75.0859° E

3

Kalghatgi

15.1797° N

74.9695° E

4

Navalgund

15.5605° N

75.3556° E

5

Kundgol

15.2553° N

75.2475° E

Source: Google maps
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2.2 Flora and Fauna

Dharwad forest division is located in the central sector of Karnataka state. The limits
of Dharwad forest division are the same as those of Dharwad district. The total extent
of recorded forest lands of Dharwad division is 46,854 hectares which constitute about
11% of the geographical area of the division (4,260 Km²). The division has one subdivision and consists of three ranges, Dharwad, Hubli and Kalaghatgi ranges. The
western part of Kalaghatgi range adjoining Kirwatti range of Yellapur forest Division of
Canara Circle (Uttara Kannada district) has fairly good teak-bearing dry deciduous
forest. Similarly, the western part of Dharwad range adjoining Haliyal range of Haliyal
division of Canara Circle is dry deciduous forest, although in quality it is a bit inferior
to the Kalaghatgi forest. The remaining part of the division mostly harbours scrub
forests with preponderance of thorny species. A Wildlife Sanctuary, namely, Attiveri
Bird Sanctuary is located in the eastern border of the division in the midst of forests of
Mundgod range of Yellapur forest division and Kalaghatgi range of Dharwad division.

2.3 Natural Resources of the District

The details of the natural resources present in Dharwad is given below in Table 2:
Table 2: Natural Resource of the District

Natural
Resources
Crops
Cash crops

Jowar, Wheat, Maize, Bengal gram, Tur
Groundnut, Onion, Cotton, Sunflower, Safflower, Maize

Mineral resources

Bauxite, Kaolin, Red ochre, Building stone, Clay, Jelly stones

Horticulture

Mango, Sapota, Banana, Guava, Coconut, Cashew,
Vegetables, Potato, Chilies

Key Features

Source: District website
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2.4 Demography
Population
The total population as per Census 2011 was 1,847,023 in which contribution of male
population was 937,206 and female population was 909,817. The population in 20211 is
estimated to be 1,987,580.
Table 3: Population

Population of Dharwad
Total Population
Male Population
Female Population

2011
1847023
937206
909817

Source: As per Census 2011

Demography at a Glance
The total area of Dharwad is 4263 sq. km with 5 taluks. The sex ratio of the district is
971 Females per 1000 males and literacy rate is 80.3%. The details of the demography
is given below:
Table 4: Demography 2

Demographic Label

Value

Area

4,263 sq. km

Number of Hobli’s

14

Number of Gram Panchayats

127

Number of Villages

352

Taluks

5

Sex Ratio

971 females per 1000 males

Literacy rate

80.3 per cent

1

https://www.indiagrowing.com/Karnataka/Dharwad_District
https://www.regional-commissioner-belgaum.gov.in/english/dharwadprofile.html; https://ekrishiuasb.karnataka.gov.in/ItemDetails.aspx?DepID=14&cropID=0&SubDepID=9;
http://dharwad.nic.in/kn/LeadBank/SAPBANKDharwad.pdf
2
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3 Tourism
Figure 2: Chandramouleswara
Temple

i.

Chandramouleswara Temple: Located in
Unkal, this temple is famous for historical
inscriptions from Chalukya period and also
famous for the Unkal lake.

Figure 3: Unkal Lake

ii.

Unkal Lake: A pictorial water spot with a
magnificent sunset view, a green garden,
recreational

facilities

for the

children,

boating, etc.

Figure 4: Nrupatunga Hill

iii.

Nrupatunga Hill: Located on the NorthEastern fringe of Hubballi, it offers a
pleasing panoramic view

iv.

Siddharoodha Matt: Located near the

Figure 5: Siddharoodha Matt

outskirts of Hubballi, it is an eminent
religious institution, a centre of Advaita
philosophy

as

preached

by

Swami

Siddharoodha

Page 7

v.

Amminbhavi: Located about 6 kms from Dharwad,

Figure 6: Amminbhavi

it is famous for 24 Tirthankara Basadi, Hire Matha
and cave temple

vi.

Dattatreya Temple: Situated at Gandhi Chowk of

Figure 7: Dattatreya Temple

Dharwad district, Dattatreya temple, commonly
known as Dattana Gudi is devoted to Lord Dattatreya
Swami, depicting the embodiment of Holy Trinity
Brahma, Vishnu and Maheshwara

Figure 8: Bhavanishankar Temple

vii.

Bhavanishankar Temple: Chalukyan temple with
the image of Sri Narayana is flanked by the ten
incarnations of God

viii.

Banashankari Temple Amargol: Famous for the
Shankarlinga

and Banashankari

Figure 9: Banashankari Temple
Amargol

Temple. It is

situated in between Hubli and Dharwad, and near to
Navanagara.

4 Economic Indicators of the District
Dharwad contributes 2.4% to Karnataka’s total GSDP and 2.4% to Net State Domestic
Product (NSDP). District’s Per capita income is Rs. 162131 (2018-19.) 3. The details of
economic indicators of Dharwad is given in below Table 5.

3

https://planning.karnataka.gov.in/storage/pdf-files/Reports/Economic%20Survey%20202021_Eng_Final_R.pdf

Page 8

Table 5: Economic Profile of the District

Current Prices

Constant Prices

(2018-19) INR Cr.

(INR. Cr.)

Gross District Domestic Product (GDDP)

35858

26687

Net District Domestic Product (NDDP)

32144

23650

Particulars

Source: Directorate of Economics and Statistics, Government of Karnataka * In Rs & per capita income is
available at current prices only

4.1 Primary, Secondary & Tertiary Sector
Tertiary sector contributes 65.22%, followed by secondary and primary sector contributing
26.7% and 8.1% respectively to the total contribution as per the current prices. The
sectoral division of Net District Income at current and constant (2011-12) prices for
the year 2018-19 is highlighted in Table 6.

Table 6: Sectoral Bifurcation of Dharwad4

Sector

Current Prices
2018-19
(INR Cr.)

Constant Prices
(2011-12)
(INR Cr.)

Contribution
2018-19
(In %)

Primary

2320

1554

10.8

Secondary

7640

6131

22.9

Tertiary

18681

12845

66.3

28641

20531

100

Total

Source: Directorate of Economics and Statistics, Government of Karnataka

4.2 Land Utilization
Dharwad has land utilization of 8% for forest, 79% for cultivation and 13% for others. This
shows the significance of Agri sector for Dharwad and export opportunities in the sector
need to be strengthened by investing in market research.
4

https://planning.karnataka.gov.in/storage/pdf-files/Reports/Economic%20Survey%20202021_Eng_Final_R.pdf
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Figure 10: Land Utilization

Land Utilization - Dharwad District
13%

8%

79%

Forest

Cultivation

Others

5 Industrial Profile
5.1 Infrastructure
i.

Connectivity

The Dharwad district has good connectivity with Roads, Rail, Air and Ports. The highlights
of connectivity is given below:
o Rail: The district has 218 km of railway lines with 21 railway stations.
Several express and passenger trains ply between Hubli and Bengaluru
every day. Hubli has daily trains to Bengaluru, Mumbai, Pune, Delhi,
Hyderabad, Ahmedabad, Vijayawada, Mysore and weekly services to
Chennai, Howrah and Thiruvananthapuram.
o Road: National Highways NH4, NH63 and NH218 and four state highways
make Dharwad a well-connected district. North West Karnataka Road
Transport Corporation (NWKRTC) is a state-run corporation headquartered
at Hubli. There is an excellent inter-city transportation between Hubli,
Dharwad, Kalghatgi, Navalgund and Kundgol.
o Air: Hubli airport is the nearest airport at around 25 km distance by road.
Hubli Airport has night landing facilities. The Goa airport is also easily
accessible from Dharwad.
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ii.

Water Supplies: Bennihalla of Krishna basin, Bedthi and Shalmala are the
three major rivers in the district. The district is 92% rain-fed as the region is
highly dependent on rainwater, irrigation facilities, tank and reservoirs along
with groundwater.

iii.

Power Supply: Dharwad power transmission is done by Hubballi (Hubli)
Electricity Supply Company Limited (HESCOM). The total supply capacity to
the district is 335 MVA.

5.2 Industry5
i.

29 Large and Medium Scale Industries

ii.

Coverage of MSME – There are 11,127 MSME registered under Udyam
Registration till 9th August, 2021 which comprises 10,657 Micro industries
constitutes, 410 Small Industries and 60 Medium Industries.
Figure 11: Overall MSMEs of Dharwad district

Dharwad MSME Coverage
12,000

11,127

10,657

10,000
8,000
6,000
4,000
2,000
410

60

0
Micro

Small

Medium

Total

Source: Udyam registration

5

Udyam registration and Invest Karnataka
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5.3 Key Players
i.

M/s Tata Marcopolo Motors Ltd.

ii.

M/s Spicer India Ltd.

iii.

M/s Hindustan Petroleum Corporation

iv.

M/s ADM Agro Industries Pvt. Ltd.

v.

M/s Telco Construction Equipment Company Ltd.

vi.

M/s Telcon

vii.

M/s Airtech

viii.

M/s UNIAbex

6 Industrial Areas/ Estates
6.1 Industrial Areas6
There are 8 Industrial areas in Dharwad. The details of which is given below:
Table 7: Industrial Areas

Industrial Areas

6

Name

Extent (acres)

Belur Industrial Area

1479

Belur SUC

647

Lakamanahalli

71

Rayapur I/II

326

Sattur

59

Tharihala I/II

238

Gamanagatti I

245

Gamanagatti II

205

https://www.investkarnataka.co.in/wp-content/uploads/2020/08/Dharwad.pdf
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6.2 Industrial Estates7
There are 5 major industrial estates in Dharwad with a total area of 207.5 acres. The
details of which are given below:
Table 8: Industrial Estates

Industrial Estates
Name
Lakkamanahalli

3.5

MT Sagar I & II

21

Gokul

102

Belur

17

Gamangatti Hubballi

64

Total

7

Extent (acres)

207.5

https://www.investkarnataka.co.in/wp-content/uploads/2020/08/Dharwad.pdf
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7 SWOT Analysis of Dharwad

Strength
- Developed Infrastrucure
- Connectivity
- Industrial Areas
- Presence of demanding products like
Auto Components, Industrial valves, Agri
Processing units
- 4 GI products

Weakness
- GI products is not being exported

SWOT
Opportunities
- Huge investment opportunities in Auto
part and Agri processing units
- Opportunities in Textiles
- Chosen for Export Development Center

Threats
- Competion from other districts
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8 District as an Export Hub
During Independence Day speech in 2019, Hon’ble Prime Minister Shri Narendra Modi
stated that each district of our country has a potential equal to that of one country. Every
district has products and services which are being exported, and can be further promoted,
along with new products / services, to increase production, grow exports, generate
economic activity, and achieve the goal of Atma Nirbhar Bharat and Make in India.

The objective to develop Dharwad as an export hub is to enable MSMEs and industry
present there to get benefit of export opportunities in the overseas markets and shift focus
on district led export growth for self-sufficiency and self-reliance. This will attract
investment in the district to boost manufacturing and exports and provide ecosystem for
innovation/ use of technology at district level to make the exporters competitive.
Products identified for Exports under the “Districts as an Export Hub” initiative for
Dharwad is given in the below Table 8:

Table 1 Districts as an Export Hub products of Dharwad

Category

Products

Agriculture

Mango (Alphonso), okra, Green Gram, Black Green Gram,
Gherkins, Mango pulp, sweet corn, baby corn, processed
fruit and vegetable product

Auto

Auto components

Others

Industrial valves

GI Products

Dharwad Pedha, Navalgund Carpets, Karnataka Kasuti
embroidery.

9 District as Export Hubs: An initiative by Government of India
It is relevant to reiterate here that the Hon’ble Prime Minister Shri Narendra Modi stated
that each district of our country has a potential equal to that of one country. Every district
has products and services which are being exported, and can be further promoted, along
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with new products / services, to increase production, grow exports, generate economic
activity and achieve the goal of Atma Nirbhar Bharat and Make in India.

The objective to develop Dharwad as an export hub is to enable MSMEs, farmers and
small industries to get benefit of export opportunities in the overseas markets and shift
focus on district led export growth for self-sufficiency and self- reliance. This shall attract
investment in the district to boost manufacturing and exports and provide ecosystem for
innovation/ use of technology at district level to make the exporters competitive. It should
also help reduce transaction cost for the exporter at various stages of export cycle and
generate employment within the district.
Moreover, to enable local artisans, access overseas buyers for their craft, the government
has identified Dharwad as an ‘Export Development Center’ (EDC). The objective is to
provide support in terms of skill development, branding and accessing markets through
online platform and ensure first and last mile connectivity through India Post.8 It is
imperative to set up an EDC which would provide a platform to the artisans and other
MSMEs for onboarding their products on various e-commerce platforms. A grievance
redressal mechanism also needs to be set up at the EDCs. The district has the right mix
of agriculture (high agricultural land use), industry (optimum mix of heavy, medium and
small scale industries and well developed industrial areas) and services sectors as well
as easy access to trading, consumption and export corridors and the EDC at Dharwad
will help the district emerge as a local export hub.

10 Institutional Mechanism & Responsibility
To ensure smooth functioning of district as export hubs, District Export Promotion
Committees (DEPCs) need to be constituted in Dharwad. These DEPCs shall be headed
by DM/Collector/DC/District Development Officer of the district and co-chaired by
designated officer from DGFT. The composition of the committee is illustrated below:

8

https://economictimes.indiatimes.com/industry/services/retail/export-development-centres-in-karnataka-to-help-craftsmen-accesse-marketplace/articleshow/81462630.cms?from=mdr
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Table 2 Composition of the DEPC

S. No.
1

Representative from the respective departments
DM/Collector/DC/District Development Officer of the
District

Position
Chair

2

Designated DGFT Regional Authority

Co-Chair

3

Agriculture Department

Member

4

Horticulture

Member

5

Livestock

Member

6

Fisheries

Member

7

Handicrafts

Member

8

Handlooms

Member

9

Industry

Member

10

Lead Bank Manager

Member

11

Export Promotion Councils

Member

12

Quality and Technical Standards Bodies

Member

13

MSME, GoI

Member

14

Heavy Industry, GoI

Member

15

Revenue, GoI

Member

16

Textiles, GoI

Member

The roles and responsibilities of DEPC is illustrated below:
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Figure 10 Roles & Responsibilities of DEPC

10. Export Scenario
10.1 State Exports
In 2020-21, Karnataka has registered a merchandise export of worth USD 15.14 Bn,
occupying a share of 5.2 percent in India’s total merchandise exports. The last 2 years
exports of India and Karnataka is given below:

Table 3 India and Karnataka Exports to world

State
All India
Karnataka

Merchandise Exports (USD Bn)
2019-20
2020-21
313.22
291.06
16.64
15.14

% Growth
-7.10%
-9.00%

Source: DGCIS, 2021
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10.2

District Exports

Major products that are being exported form Dharwad are given below:
Category

Products

Agriculture

Cotton, Jams

Other

Industrial valves, Auto Components

The above products are being exported USA, Thailand, Japan, Germany, Iran,
Bangladesh, China to mention. Export Performance of the existing products from
Dharwad and identified products is given in Table 11.

Table 4 Karnataka's Exports to world

Karnataka's Exports to world (In USD Mn.)
S. No.
Product
2020-21
Major markets
USA, Thailand, Japan, Germany &
1
Auto Components
236.5
Italy
Iran, US, Netherland, Saudi Arabia,
2
Fruit Jams
31.42
France
Bangladesh, China, Oman,
3
Cotton
22.39
Indonesia, Vietnam
Netherland, Germany, USA, Belgium
4
Mango
9.3
& USA
5
Industrial Valves
8.76
UK, France, USA, Italy
6
Ladies Finger
7.78
Qatar, UK, UAE
7
Corn
0.39
US, Germany, Hungary
8
Green Gram
0.02
Australia, Mauritius, Qatar
Source: DGCI&S, Kolkata, 2021
10.3 One District One Product (ODOP)
The crop identified by Karnataka State Agricultural Produce Processing and Export
Corporation Limited (KAPPEC) Mango & FMCG by Dept. of I & C, Karnataka for One
District One Product of Karnataka for Dharwad.
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10.4 Identification of District Export Basket
To promote exports from the State, there is a need to diversify the district’s export basket,
destinations and boost high value and value-added export products. For this study,
following is the structure based upon the Ansoff Matrix, which is a strategic planning tool
that provides a framework to help marketers devise strategies for future growth:
Existing Market

Existing
Product

New Market
1. Industrial Valves – Japan, Germany,
Korea, China
2. Jam – Italy, Germany, Japan, UK,
Spain
3. Auto Components - China, Mexico,
Spain, Canada, France

1. Industrial Valves - UK, France,
USA, Italy
2. Fruit Jam – Iran, US,
Netherland, Saudi Arabia,
France
3. Auto Component - USA,
Thailand, Japan, Germany &
Italy

Division of
Products

New
Product

1. Ladies Finger-Qatar, UAE
2. Corn -Hungary, US Germany
3. Mango - Netherland, Germany,
USA, Belgium & UK
4. Gram - Australia, Mauritius,

Qatar

1. Ladies Finger – US, Bahrain, Saudi
Arabia, Canada
2. Corn – Thailand, UK, Malaysia
3. Mango – China, Hong Kong,
France, Canada, Spain
4. Green Gram – US, UK, Canada,
Germany, Saudi Arabia
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10.5 Product Export Promotion Strategy
i.

Organize training programmes/seminars to create awareness among exporters on
importance of value addition, competitiveness, and quality

ii.

Setting up skilling centers for upgrading the skills of the farmers on how to improve
the yield, quality and application of better techniques of post harvesting

iii.

Export Facilitation Center (EFCs) will set up at the District for
-

Grievance Redressal

-

To provide end-to-end on-ground facilitation and handholding support to
exporters

iv.

-

Market Intelligence

-

Will facilitate investors in the District

The large corporate players in the district, should promote the district MSME
suppliers in foreign markets as a part of their CSR activities.

v.

Organize Trade Fairs and Buyer-Seller meetings in emerging markets and nontraditional products

vi.

To provide marketing and branding

support

to the artisans,

MSME’s,

entrepreneurs, exporters in terms of promotion of their products on Social media,
e- commerce platforms and packaging of the products.

11 Promising Sector
To promote the district, it is important to identify promising and upcoming sectors based
on the strengths of the district.
•

Agri and Food Processing – There is a huge opportunity in Dharwad pertaining to
Food processing units-based products. The opportunities are available in the areas
like exports of okra (lady finger) & Corn, processing of Mango jelly and jams.

•

Auto Components and Industrial Valves - Karnataka is the auto innovation hub of
India, being home to leading global companies such as Mercedes (Daimler), Bosch,
Toyota, Volvo, Scania etc. There is already presence of Auto Components and
Industrial valves manufactures in Dharwad which indicate that there is a presence of
skill manpower resources and infrastructure facilities for investment.
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•

Mango – Mangoes have global market of USD 3.7 bn. in which India’s exports is only
USD 0.14 bn and Karnataka’s exports is only 0.09 bn.; thus there is huge market for
mangoes and Dharwad needs to develop market opportunities for export of mangoes.

•

Cotton – India’s garment exports is aligned towards cotton industry, and global
exports of cotton garments is USD 165 bn. making it the most sought raw material
and giving the opportunity for exporters and suppliers of the district

12 Potential Investment Opportunities

12.1 Opportunities in Auto Components and Valves
The major products which are being exported from Dharwad are Auto components and
Industrial valves this shows the potential of the district for investment in these major
sectors. The key enablers for investment in these sectors are global demand, presence
of Tata Marcopolo Motors, infrastructure, connectivity, good infrastructure readily
available land, quality power and water coupled with support of Industrial Policy, 202025.

12.2 Opportunities in Agri and Food Processing
The district already has the presence of several processing units and conducive climatic
condition for Agri products indicating the ecosystem for investment in this sector. The
enabler for investment are research based agri universities,

industrial

zones,

infrastructure, availability of skilled manpower as well as testing labs.
12.3 Opportunities in Mangoes
Mangoes are being cultivated in the district from very long time. The

Karnataka State

Mango Development and Marketing Corporation was established to promote mango
cultivation, harvest management, mango sales and export of mangoes to complement
the overall development of mango cultivation and prosperity of mango growers in the
state. The district needs to align itself with the Corporation and work closely to promote
mango exports.
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12.4 Opportunities in Textiles and Apparel
The district is producing cotton and has cotton ginning units, with a large talent pool of
skilled workers that forms a perfect ecosystem for the textile and apparel sector in the
district. Further, to complement the investment in the textiles and apparel sector the
Karnataka’s Textile and apparel policy, 2019-24 provides subsidies like capital subsidy,
interest subsidy, power subsidy, ESI & EPF subsidy, stamp duty exemption, ETP, wage
subsidy to mention a few.

13 GI Products
Dharwad has 4 GI registered products namely, the Dharwad Pedha, Navalgund Dhurries,
Karnataka Kasuti embroidery & Navalgund Durries (Logo)
i.

Dharwad Pedha - Dharwad Pedha is a unique type

Figure 11 Dharwad Pedha

of Indian sweet meat made of processed milk and
sugar. It is a milk sweet meat, brown in colour and
coated with sugar. It has a distinct flavour due to the
manner and the process in which it is made. It is
made freshly on a daily basis and the entire process
may take about 3 (three) hours. An interesting
feature of this milk product is that the manner in which it is made, though its main
ingredient is milk, it does not perish easily, and the flavour remains the same for
a period of 20 (twenty) days
ii.

Figure 12 Navalgund Dhurries

Navalgund Dhurries - Rugs, Carpets and durries
woven by artisans of Navalgund. There are three
types of durries

in Navalgund,

Navalgund

Jamkhana, Ja-Namaaz-Ja-Namaaz, and Guddar
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iii.

Kasuti Embroidery - The Kasuti Embroidery of Karnataka is a special craft
practiced mainly in Dharwad district (Karnataka).

Figure 13 Kasuti Embroidery

The name Kasuti is driven from Ka- hand, and
suti- cotton meaning the work is done by hand
with cotton threads. The secret of this age-old craft
is that it can be done by counting the threads of
weft and warp of cloth and no design needs to be
traced or implemented as outlines. Given the precision and the intricate work that
this embroidery requires (on both sides) it is time-consuming form of art.
iv.

Navalgund

Dhurries

(Logo)-

Navalgund

in

Figure 14 Navalgund Dhurries (logo)

Karnataka producers a beautiful master piece in
form of durries and known all over as Navalgund
Durries. The Rugs, carpets and durries woven by
the artisans of Navalgund have been produced from
generation to generation and hence bears a legacy
of production and product specification not found in any other part of the world.

13.1 Bottlenecks in GI product registration, marketing & its Exports
There are various issues in the process of GI product registration, marketing (branding,
promotion) and exports. The inefficiencies can have a significant impact on the flow of
production and often create delays and higher production costs. Following are the existing
bottlenecks:
Table 12: Bottlenecks in GI across the value chain
Category

Bottleneck
Lack of infrastructural connectivity

Production

Technical innovation should be adopted to have production of
Scale/ economies of scale9 , and produce products with different
and innovative design

9 https://www.mdpi.com/journal /su stai nabi lity /spec ial_i ss ues /Geograp hical_Ind icatio ns_P ubl ic_Good s_Su staina ble_Deve lopme nt
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Registration

GI registration is time consuming and cumbersome process that
effect the production and the supply chain
Low GI awareness among producers and consumers in the
country. GI awareness desks shall be set up at the DIC office in
Dharwad
Lack of institutional mechanisms to promote marketing of products
Ineffective branding and marketing campaigns

GI Marketing

Exports

GI application and registration should be published in wider news
media in local languages as they are published only in GI journal
and not in vernacular news media10
Immense competition from other regional and national products
sold at cheaper rates
Lack of effective institutional supply chain leads to lesser exports
of GI products. First mile connectivity issues need to be resolved
to ensure efficient supply chains.

In order to align with Central Government initiatives on GI, it becomes imperative to upskill
the existing artisans, provide them the marketplace, digital and financial literacy to be
imparted and set up a mechanism to help artisans across the value chain.

10 https://www.thehindubus ine ss line.com/ opi nio n/p romote- local-pr oducts- wit h-gi-l ogo/ar ticle31 63947 0.ece
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13.2 Support Required by Local Industries

To support and promote local industries the following support should be provided by the
state government.
Figure 15: Support required for local industries

Monetary and Financial Assistance: Local artisans,
craf tsmen, manufacturers, and developers to be provided
monetary assistance to help promote and revive the
artf orms

Technical support: Local industries and
manuf acturers to be provided technical
support through training and workshops
to help them compete in the national and
global market

Skill enhancement: Producers,
manuf acturers, artisans and craftsmen to
be provided skill enhancement sessions
to help them in becoming self-reliant

Regulatory compliance and burden:
To promote local industries in the
district, assistance needs to be
provided in reducing tax and regulatory
compliance burden. TIES scheme
shall be capitalized to support the
export logistics

Timely Workshops: To enhance skillsets,
workshops should be conducted periodically.
The sessions should also support the
exporters in solving their issues & challenges

Showcase products: The state government should
create a platform to showcase and sell products to
promote local crafts
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14 Strategy and Action Plan
Major initiatives and strategies, which will enhance exports from Dharwad are detailed
below:
Schedule

Categories

Strategies

Action Plan
•

Concerned stakeholders to be
invited

to

business

events/workshops

to

help

provide market linkages to
•

Organize

exporters

outreach

programs/ workshops

•

for

of existing training institutes

the farmers/exporters/auto

established by the State Govt.

parts manufactures
•

Short

at district & state level for

Work towards continuous

Skill

feedback from the farmers

Development

for

&

understanding

imparting training in present
industries

their

•

perspective

Medium

•

Term

Upskill

the

DICs must make effective use

Conducting

dedicated

workshop/webinar for the skill

existing

development

workforce for enhancing the

in

identified

Agricultural

University

sectors

production

•

The

and Colleges located in the
district are to be sensitized far
providing best practices far the
farmers to grow the quality
produce of products
•

Provide term loans to small

•

Information Dissemination about

Financial

and medium enterprises to

existing financial schemes which

Assistance

enable them to upgrade

the MSMEs, exporters and other

export production capability

relevant stakeholders can avail
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Schedule

Categories

Strategies
•

Action Plan

Assist exporters with pre-

which would facilitate in export

shipment

promotion

and

post•

shipment credit
•

Support

smaller

units

Smooth functioning of the

establishing

exporters

through financial assistance
•

their

in

business

The district, with the help of
Indian

Institute

of Packaging

(IIP), to work towards improving
•

Marketing

&

Packaging
Support

•

Adopt modern packaging

the

technology

manufacturing

which

would

quality

reduce the packaging cost

learning

of the products

technology

standards

new

&

compliances,
techniques
and

&

market

to

intelligence. Parallelly, tie up with

promote the exports of Auto

NGO’s to help the artisans in

parts, industrial valves, and

packaging and other activities

Marketing

techniques

Agri Products

•

To

enhance

exports,

it

is

imperative to provide training to
the farmers for the adoption of
innovative methods in the growth
of quality Agri products.

Export
Facilitation Cell

•

Grievance Redressal

•

Create Awareness

•

Market Intelligence

•

Share Best Practices

•

Policy
Recommendations

•

Provides market intelligence
for exports

•

Export cell will analyze and
suggest

measures

to

strengthen the existing and
establish

new infrastructure

facilities

to

promote

present industries
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the

Schedule

Categories

Strategies

Action Plan
•

The cell shall work towards
establishing

direct

linkage

between FPOs and Exporters
for promoting the exports and
the farming requirements for
quality production
•

Design

logos

for

Agri

•

of the logo and ensure only quality

products goods
Branding

and •

Promotion

products use this logo which will

Leveraging the power of
social media

•

Leveraging

Appoint an agency for designing

e-commerce

ensure product differentiation
•

Tie up with various e-commerce
players to market the products on

facilities

their online platforms
•

Set up an Agri Export Zone in
Dharwad

Long

for

Mango,

•

Agri Export Zones

Grams, Jams, Cotton and other

•

Project Development Cell

Agri products

Term

•

(PDC)
•

Infrastructure

district

•
•

Quality

testing

and

facilitate investments in a timely

certification labs for exports

and targeted manner. Provide

Uninterrupted

necessary support on the issues

Power

Supply

faced by investors to finalize their

Mega Food and Industrial

investment plans.
•

Parks
•

Under PDC, the district shall

Logistical

infrastructure

should be developed

Possibility

of

providing

independent feeders for power
supply for such clusters shall be
examined, in consultation with the
State

Governments,

so
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that

Schedule

Categories

Strategies

Action Plan
uninterrupted power supply could
be ensured
•

Encourage local industry players
to become exporters by providing
a conducive environment in the
district

•

Mega food/Industrial parks should
include creation of processing
infrastructure

near

transportation,

the

farm,

logistics

and

centralized processing centers.
This

would

processing

facilitate
units

food

and

other

industries to meet environmental
and safety standards
•
•

to

Capitalizing on the existing

Policy/
Regulatory
Reforms

•

Online

single

window

system

(No

physical

touchpoints

between

the

applicant and department
from the time of application
process
decision)

till

the

final

address

infrastructure

TIES scheme to support the
export logistics.

Identification of relevant projects
the

gaps

in

which

are

not

addressed by any other scheme.
•

Encourage investor/ entrepreneur
to

apply

for

licenses/approvals
online

single

all

the

through

the

window

portal.

Single Window System should be
integrated with SMS gateway/
emails so that applicant gets
notification at every critical stages
of application processing
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Annexures
a. List of Exporters
b. List of MSMEs
c. List of Warehouse
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